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Latino Economic Clout 

The auto industry, at last, awakens to 

the market potential of 35.3 million Latinos 
in the U.S. with pocketbook power of nearly 
$500 billion, applauds Latinos On Wheels 
Publisher Andres Tobar. Inside the industry, 
Latinos are making their marks with moves 
up top management ranks. 


IN GEAR: 

Auto News for the Latino Market 

Ford, Millennium LMI partner to provide 
funding support for Latino dealerships. 
Mitsubishi joins with Mothers Against Drunk 
Driving to educate Latinos on the risks of 
driving under the influence. $5 million worth 
of car seats will be donated by General 
Motors and the United Auto Workers to 
ow-income families, a portion of which will 
go through the National Council of La Raza 
Salma Hayek makes Latino market promo 
piteh for Lincoln. 


Ford’s Fast-Rising Latino Exec 

Detroit native Jim Padilla put himself through 
high school and college, all the way to 
advanced degrees. Recently named group 
vice president responsible for all Ford car 
and truck operations in North America 

and Mexico, he still takes time to preach 
and teach the value of hard work and 
education to youth in his hometown. 
Padilla, credited with helping turn around 
the fortunes of Jaguar Cars, also stays in 
touch in his new post by personally interacting 
with shop workers at all Ford plants. 
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Styles and Smiles at Detroit North 
American International Auto Show 
Engineers and designers show their creative 
wares at the North American International Auto 
Show, the Big Daday of all auto showcases. 

All the hoopla of a beauty pageant and rock 
concert attend the industry's unveiling of its 
newest models, those ready for show room sales 
floors and concepts transformed from drawing 
board to prototype. 


Dodge M-80 


Teen Learns to Stick with It 

Remember manual transmissions, the joy of 
shifting through the gears as you drove the car, 
rather than the car driving you? 

Most in the younger generation honed 

their driving skills with automatic transmissions, 
more and more the staple of what automakers 
are rolling off assembly lines. Our Valerie Menard 
teaches a teen friend the fun of the stick schtick. 


Latino Honored at Urban Wheel Awards; 
LOW Launches in Miami 

On Wheels Inc. recognizes Latino star performers 
in the auto industry at a dazzling Hollywood-style 
awards ceremony at the Detroit Art Institute. 

In Miami, the premiere issue of Latinos On Wheels 
was introduced at the South Florida International 
Auto Show. 
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ake no mistake that the era we are in now veabe duda que en estos 


is not business as usual. Change ts surely 5 ae jos se conducen de forma diferente. Ya era 


taking place in the auto industry, and it's ñ : ma de que sucedieran los cambios que se 

about time. Results of the 2000 U.S. Census fueled 
much of the change we see going on now. Finally, 
the economic strength of 35.3 million Latinos in 
the US.,, with a purchasing power approaching 
$500 billion, can no longer be ignored. We knew 
of this clout all along. Now others are beginning que signilica 
to recognize It i pore tisitivo de cerca de SOO nal millones 
And we are beginning to see Latinos appoint- 


CMO ten: 


) yl 
COLOCCTIO 


ed to kev executive positions in the auto industry, 


Jim Padilla, now group vice president of Ford Hinpezamos a vera los latinos en altos puestos 
Motor Cos North American operations, is considered the arupo 
most influential Latino in the auto industry. We tell his story in 
this issue 


llamo mas 


Padilla, however, is not alone. There are other Latinos who 
hold positions of note in the industry. For the first time ever, 
the Urban Wheel Awards, an annual ceremony recognizing premio 
African-American achievement in the auto industry, expand 


Onna anual 
ed to embrace and highhght Latino contributions. The first 
annual Outstanding Latino of the Year Award was presented 
atthe ceremony in Detroit in January, You can read about the 
reciplent and nominees in this issue, too. 

The very fact that we had nominees for this category proves 
that progress is being made. Each of the nominees is out 
standing in his or her own right. Phe Latino community, and 
thus, all of us, is richer and stronger because of them. There 
were no losers; we all win, 

Moreover, Padilla was a nominee in the Urban Wheel 
Awards Executive of the Year category, nominees of which 
included ethnic auto exees of auto-related businesses. Padilla 
isnotan outstanding Latino auto executive. No, like all of our 


nominees, he is an outstanding auto executive who happens 


niños en el asiento trasero. Foto: Focus ZXS 


to be Latino. He is an example of what a leader is, and stands 
as a leader among all leaders. 


los 


And so, in this, the second issue of Latinos On Wheels mag 


a 


azine, we celebrate our contributions to this great industry 


gura 


We applaud all of our nominees and recipients, both Latino and 
African American, in all categories. Again, evervone wins, 
because diversity initiatives simply make for good business. 


Auto companies can’t grow without Latinos and African 


eguridad y ase 


Americans. Thev need us “inside” making business decisions, 


s 


and “outside” making consumer decisions. When the “inside” 


de 


ofa company begins to reflect the community it courts, we all win, 


The only losers are those who still don't get it. 


PODRES TIOBAR 
Publisher & Editor-in-Chief 
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* Usa siempre cinturones 


www.fordespiritu.com 
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tu de superaci 


talla Unica para cinco 


espiri 


Estas mirando 
el nunca antes visto 
Focus 2X5 de 5 puertas 


con espacio para ti y cuatro invitados 
sistema de seguridad con entrada sin llave 
motor Zetec multiválvulas de 130-hp 


frenos antibloqueo y bolsas de aire 
para impactos laterales* disponibles 


atractivo por donde lo mires 


* Usa siempre cinturones de seguridad y asegura a los niños en el asiento trasero. Foto: Focus ZX5. 


UAW-G 


People Working Together 


Since the VAW and 
GM first initiated joint 
programs nearly 30 years 
avo we've learned a lot 
working together, like the 
value of teamwork and 
the outstanding results 
We can achiey e, 

The UAW-GM 
Center tor Human 
Resources (CHR) is a 
shining symbol of our 
commitment. Our new 
facility as strikingly visible 
from the Detroit river 
between the LLAW'S 
Solidarity House and 
GM'S World 
Headquarters. [ts a state. 
of-the-art tramuing center 
dedicated to providing 
world-class educational 
programs to LLAW-GM 
people. 

We're proud that 
the CHR as the world's 
argest privately funded 
educational mstitution 
Usets us apart as an 
ndustry leader, committed 
to our people and the 


communities in which we 


ive and work. 


The CHR is built 
upon a strong foundation 
of success. Our Health 
and Safety, Education and 
Training, Work/Family 
and Quality Network pro- 
grams have helped hun- 
dreds of thousands 
of UAW. represented GM 
employees to enrich and 
improve their lives. [ts mo 
surprise that many of our 
programs have received 
National recognition. 

Our support of the 
National Make-A-Wish 
Foundation, local chari- 
ties like Detroit's 
Capuchin Soup Kitchen, 
and partnerships with 
school districts, builds on 
our shared commitment 
to our nerghbors and com- 
munites. 

We're building tora 
strong future and demon- 
strating how much good 
comes trom working 


tovel her. 
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Salma Hayek Will Appear 
in Lincoln Ad Campaign 


atch for Latina actress Salma 

Havek as the new Latino 

spokesperson for the Lincoln 
Navigator and Lincoln LS. 

Havek, a native of Coatzacoalcos, 
Mexico, stars ina retooled Lincoln ad 
campaign targeted toa growing Latino 
market. Lincoln has consolidated its 
advertising efforts into one agency. The 
Bravo Group, and selected Havek to 
reflect the “elegance” ofits brand for six 
Lincolns that Ford will introduce this 
year. A separate Mercury promotional 
push is in the works. 

“It’s well known that the Hispanic 


- 


market is the fastest growing in 1 
US." says Nicole Connitf, multicultur- 
al marketing manager for Ford's 


Lincoln Mercury Division in Irvine, 


Calit. “With that, the income level of 


the Hispanic population is increasing, 


so not only is that population within 


Salma Hayek 
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our demographic, italso has proved to 
be a kev influencer in market trends.” 
Total national Lincoln Mercury 
share of the Latino automotive market 
inthe U.S. was 1.8 percent in 2000, 
In key Latino markets, Lincoln cap 
tured a 1,25 percent share in New York, 
0.73 percent in Miami and 0.75 per 


cent in Los Angeles. 


"8 Ford to 
* Increase 
Dealerships 
in Latino 
Partner 


Program 
ord Motor 
Company 
and Mille 

nnium LMI entered into a partnership 


Osvaldo Garcia Jr., 


with Latino Initiatives for the Next 
Century (LINC) to provide financial 
and other support to enable Latinos to 
own and operate automobile dealer- 


ships. Their goal is to position Ford as 


the model for increasing the number of 


munority-owned dealerships. 

In the past, dealer development pro 
gram candidates were required to raise 
$175,000, which is 10 percent of the 
initial Investment, while Ford provided 
the remaining 90 percent. Under the 
initiative, LINC will lend most of the 
money to qualified prospective dealers. 
The joint partnership includes finane- 
ing, training and other support for qual- 
ified Latino candidates, enabling them 
to own and operate automobile dealer 
ships around the country 

In addition, The National Association 
of Minority Automobile Dealers (NAMAD) 
will provide mentoring, marketing and 
prospecting support, along with 
encouraging Communities to support 
the new minority-owned dealerships. 

“Many Latino men and women have 
the experience to run and operate their 


In Gear 


own dealership, others meet the expe 
rience levels to enter our dealership 
training programs,” said Osvaldo Garcia 


Jr. Pord’s diversity strategy manager ol 


minority dealer operations. “This part 
nership provides the capital Latinos 
may be lacking in order to own and 
operate a dealership or get inte out 
training program. 


For an application or information on the 
Minority Dealership Development Program 
contact Gare al (315) 621-4600 01 

e-mail him at ogarca@ ford.com. 


Mitsubishi Motors 


and MADD Develop 


Latino Campaign 

itsubishi Motor Sales of 

America, Ine. (MMSA) and 

Mothers Against Drunk Driving 
(MADD) have jomed to launch “Pasa 
Las Llaves” (Pass the Keys), a pilot pro 
gram for educating Latino communi 
ties about the risks of drunk driving. 

Pilot cities are Los Angeles, Dallas, 

Miami and Chicago. Initially, the main 
focus is on educating Latino commu 
nities about the consequences of drunk 
driving and encouraging impaired driv 
ers to “pass the keys,” rather than get 
ehind the wheel. “Phis is an important 


initiative to help save lives in the Latino 


community,” said Pierre Gagnon, pres 
dent and COO of MMSA. “Tt is critical 
that people of all ages—and trom all cul 
tures—are educated about the impact 


impatred driving has on families, and 
Mitsubishi Motors is pleased to join forces 
with MADD) to create Pass The Keys.” 
According to the National Highway 
lrattic Safety Administration’s 200] 
Report on Fatal Alcohol Related 
Statistics, 16,653 people were killed in 
alcohol-related traffic crashes in 2000. 
An estimated 600,000 others are 


injured in such crashes each vear. 
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in Gear 


Materials are presented in cultural 
context in both English and Spanish 
through MADD/MMSA-sponsered 


car seats throughout rural and urban 
communities to Latino families. During 
the first two-and-a-half vears of the 


many miles as their non-Latino white 
American counterparts but are twice as 
likely to die in a traffic accident. The 


Latino Advisory Councils in each of the program, more than 70,000 car seats main reason for the high traffic death i 
fourcities. Phe advisory councils include have been distributed. In order to receive rate for Latinos: Lack of seat belt and f A 
Latino community leaders, MADD volun- aseat, parents view an educationa child safety seat use. 3 j 
teers and MMSA emplovees. video and receive a hands-on demon- In response, Corazon de mi vida has y e) 
stration on the proper use of the seats. been launched to promote the use of ) 
For more information on the program, Community awareness is critica seat belts and child safety seats by A 
contact Viste Movse MADD, (409) 420-4558. since nearly 1,800 children age 14 and Latinos through a partnership program A 
under die every vear as a result of motor of the National Latino Children's Br 
vehicle crashes and an additiona Institute, Nationwide Insurance and 
GM, National Council 270,000 are injured. Studies show that the National I lighway Traffic Safety 
of La Raza Team 1 carly a third of children under the age Administration (Ni Mi SA). y 
‘ a A of four ride unrestrained in cars and are Corazon de mi vida utilizes the cul- ¿7 
On Car Seat Distribution more likely to suffer severe injuries and tural strengths of the Latino communi- Y 
he United AutoWorkers (UAW) die in car crashes. tv as the foundation for passenger 3 
and ( seneral Motors ane donat- restraint education. Aimed at young 
ing SS million worth ol aly seats Latino parents and their extended fam- 
vers three-year period to low-income Seat Belts Safety Seats ilies, Corazon de me vida emphasizes 
families throughout the country. ; p ‘ the-Valinnblerele cidos 
“Protecting our most precious Gan BeUNee 8 ESO lives of their families and es The 
CS A ES pS Traffic Deaths, Injuries : ES PENE to ao os car 4 
the General Motors family and should ar crashes are the leading cause ol aca eeiter of my life and E love y A 
nets a ee ae cho ES e no a vou so much that | will: Put you ina car iy . 
means.” said Roderick Gillum, the O MES Caio Cane el sal seat: Put vou in the back seat, Wear my 
company’s Vice President, Corporate Latinos, show recently updated Sue elie bo a : 3 a 
Relations and Diversity for GM. tics from the Centers for Disease 
Thirty National Cannell of La Raza Control and Prevention. The report For more information, phone the NHTSA = 
(NCLR) affiliates are distributing the reveals that young Latinos drive halfas 1 (202) 366-9712. 
RESUMEN 3 
EN MARCHA: j 
. Y 
Noticias Automotrices para el Mercado Latino 1 
a Salma Hayek graba un comercial sobre el carro Lincoln, para el mercado latino. E 
a La Ford y Millenium LMI se unen para dar apoyo económico a los distribuidores latinos. E 
”. 


= Mitsubishi se une al programa Madres en contra de los conductores ebrios (siglas en inglés MADD) 
en su campaña educativa sobre los riesgos de manejar en estado de ebriedad, dirigida hacia los latinos. 


EI Je 
mot 

a La compañía General Motors y el “United Auto Workers” donan sillas de seguridad para bebes y niños con un de 
valor de 5 millones de dólares, el Concilio Nacional de la Raza las entregará a familias de bajos ingresos. th 
IDO 
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JEEP LIBERTY. 


El Jeep Liberty Limited Edition presume de 
motor 3.7L. Power Tech V6 con 210 caballos 


Jeep 


SOLO HAY UNO 


de fuerza, sistema de tracción Selec- Trac 
4WD disponible, suspension innovadora y la 
libertad para ascender a la cumbre. 


Siempre usa los cinturones de seguridad. Recuerda que el asiento trasero es el lugar más seguro para niños de 12 años y menores. Jeep es una marca registrada de DaimlerChrysler 


Visítanos en www.jeep.com o llama al |-800-925-JEEP. 
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Always in Gear, Padilla Rises Quickly at Ford but 
Maintains Active Role in Community and Education 


ince joining Ford as a quality 
control engineer in 1966, 
Padilla has been 
ona fast career track, 


James “Jim” 
Two kev 
promotions last August were followed 
by his October move up to group vice 
president, global manufacturing and 
quality, then three months later to 
group vice president for North 
American operations. 

Padilla, SS, has had many personal 
opportunities at Ford, but one of his 
main interests is helping to create 
what he calls opportunity streams. 
The | 
others, Ford employees or not, get into 
that flow. 


ford executive wants to help 


In his new role at the world's sec- 
Detroit- 
Padilla is responsible 


ond-largest automaker, the 


born for all 
manufacturing, product 
development and marketing and sales 


operations 


of Ford brand cars and trucks in the 


United States, plus Canada and 
Mexico. It’s a big job, for sure, but any- 
one who knows Padilla doesn't expect 
it to slow his involvement in commu- 
nity outreach and education. 
Outside projects in which Padilla 
time 


Invests include 


and energy 


| 


FocusHope, a local community pro- 
gram founded after the Detroit riots of 

LOG Fe Fe 
At ard: Padilla is executive sponsor 
of the Ford Hispanic Network ( IFOup, 


son the board there. 


an affinity and employee resource 
organization, 

His latest promotion was part of 
sweeping senior management changes 
Ford made with the forced retirement 
in October of Jacques Nasser as chief 
executive, Nasser was replaced by 
44-vear-old William Clay Ford Jr, the 
automaker's board chairman since 
1999 and great-grandson of founder 
Ford. He’ first Ford 
family member to head the 
1:22 vears, 


Henry s the 


company 


In this latest promotion, Padilla 
links up again with Nick Scheele, who 
moved up in the October executive 
reshuffling from Ford North America 
group vice president to chief Operat- 
Ing officer and group president of Ford 
Automotive Operations. He also was 
tapped to be a member of the Ford 
board. Under his leadership as chair- 
man and CEO of Jaguar Cars from 
1992 to 1999, sales doubled and prod- 
uct quality and brand image got a 
sharp boost. Padilla and Scheele both 
get credit for that, and thats why 
What they 
did was turn Jaguar around, said 


thev’re a team now. 
Michael Bruynesteyn, auto analyst at 
Prudential Securities in New York. 
Simply put, Padilla was instrumental 
in completely changing perceptions of 


Jaguar as being soft on quality. 


Padilla, who comes from a large 
working family, put himself through 
earned under- 


graduate and graduate degrees in 


Catholic high school, 
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chemical « Ting, and a master 
degree in economics from the 
University of Detroit—Mercy. 
During his Ford career, he's made a 
y point of visiting all 65 of Ford's North 
American plants. And at every one, he's 
included stops on the plant floor to talk 


with hourly employees. He always 
wants to see what's going on, and wants 
a report on how production teams 
are doing. In particular, Padilla 
checks to see how his teams 
| measure up in the six dimen- 
sions of assembly and produc- 
tion: safety, quality, delivery, cost, 
morale and environment. 

Project Hope, a Detroit-area pro- 
| gram Ford supports, focuses on 
| preparing individuals for work as 
everything from machinists to infor- 
mation technology technicians. It even 
helps participants earn college degrees. 
Ford managers serve as program men- 
tors, and some participants end up 
working for the company. Ford recent- 
| ly hired seven Hope trainees who 
eventually graduated trom the University 
| of Detroit-Merey. Ford's Padilla sits on 
that board as well. 

“We also work closely with several 
| local high schools with Ford employees, 
many of whom are in our Hispanic and 
African-American Network groups,” 
Padilla said. Ford execs visit the high 
schools to mentor and encourage stu- 
dents to continue their education. Some 
students share work days at Ford with 
company advisors. 
| “This past summer, we hired several 
high school students as interns at Ford, 
just to give them exposure to what it’s 


like in the business world,” he said. 
| “Several of these voung people will be 
going on to universities. They're from 
| southwest Detroit and are predomi- 
nantly diversity candidates,” Padilla 
describes the nearly SO0-member 
Hispanic Network Group as Ford 
employees who have banded together 
to work on issues to help Ford under- 
stand the Hispanic market. The group 
also exists to help Ford better recrunt 
Hispanics, and to give Ford a better over- 
allawareness of diversity issues. 
His role? “Vim their corporate champion, 
a sponsor. Whenever they need anything, 
they come and see me,” Padilla said. 


“He's a hands-on guy, number one,” 
said Clemente Garcia, diversity manag- 
er/recrutting at Ford in Detroit and 


| chairman of the company's Hispanic 


| | would pro 


Network Group. “He's the kind of guy 


he asked me to. ve got that kind 
of trustin the man that anything he 
says, Vd believe.” 

Garcia absolutely believes Padilla will 
continue to 
Network i 
ment. “He's made a commitment to our 


be closely involved with the 


his newest Ford assign- 


group and that will not change,” he said. 


} “TI cant say enough about Jim’s commit- 


ment to education and Hispanics.” 
Padilla was named Engineer of the 
Year, and as a Fellow of the National 


| Academy of Engineering at the 


Hispanic Engineer National Achievement 
Awards Conference (HENAAC) last 


| vear. His father, Reves, said the award 


was special to his son because Hispanic 
employees at Ford nominated him. 

Carmella Mellado of HENAAC 
describes Padilla as “a very warm, real 
happy, real down-to-earth sort of per- 
son, buta bundle of energy. He has 
high standards and expectations. The 
energy he brings shows an intense 
commitment.” 

What he loves most is being down 
on the shop floor, talking to workers 
and learning from them. “He loves it 
when they come up with ideas because 
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RESUMEN 


JIM PADILLA, prometedor 
ejecutivo de la Ford estrecha 
lazos con los trabajadores con 
la comunidad y con la juventud. 


Los tres ascenso que han llevado 
a Jim Padilla al alto puesto que 
actualmente ocupa en la adminis- 
tración de la compañía Ford no le 
han hecho olvidar sus raíces y 
además se mantiene activo en asun- 
tos comunitarios, educativos y en los 
relacionados con los trabajadores. 
De hecho, este nativo de Detroit, quien 
trabajó y estudió al mismo tiempo 
desde la secundaria hasta la 
universidad; se hizo el propósito 
de visitar las 65 plantas de la Ford en 
Norte América y de hablar con todos 
los empleados de las plantas, en 
cada una de sus visitas. 


he feels like they're the ones who are 

| really driving the excellence he's look- 
mg for.” 

Pais 


“excites people, he energizes them and 


Mellado continued, 


they gravitate towards him. He's not 


caught up with his accomplishments. 
He's always looking to find the next 
thing to fix, to get right, to make better, 
You never get a sense that he ts going 


to pause. He's always in gear.” @ 
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By Andres Tobar and Art Garcia 


THE D 


| ere the global auto industrv's 

ercativitv is on display, and 

sometimes at play. Like a 

kid's first visit to Disney 

World, the Motor City showcase tops 
expectations. 

his vear’s emphasis was on 

attracting the growing vouth market. 


on tomorrow's models, maybe the 
| folding seats to make room for bike 
storage, as featured on Acura’s RDX 
concept ear, Or Mitsubishi's concept 
| vehicles, one with a sofa in the rear, 


Winter 2002 


|} Whatseems far-out today may appear 


others with built-in shower and 


translucent “saddle bag” doors serving 
as carrying cases and package storage. 

That's part of the pizzazz, but the 
spotight turned mostly on the practi- 
cal: safety, comfort, fuel economy and 
price. While the show offers peeks 
and previews of the best in auto design, 


italso provides a glimpse of the 


engineering marvels under devel- 


opment—hvdrogen fuel cells, for 


example—that will shape what and 


how we drive. @ 


Acura M 

Audi Avantissimo 
Volvo XC9O 
Chevy Bel Air 
Dodge Razor 


www.Latinosonwheelsinc.com 


—A 


— 


ne 


xeneral Motors saluda con orgullo a 
like Shaw, Presidente y Director 
jecutivo-Mike Shaw Chevrolet Buick 
“ontiac Saab GMC Truck—ganador del 
"remio al Latino más Destacado del 
\fio, Outstanding Latino of the Year 
iward otorgado - por las revistas 
African Americans On Wheels y 
Latinos on Wheels en su 6a ceremonia 
anual de Urban Wheel Awards. El 
señor Shaw, quien destaca como 
ejemplo para quienes aspiran a ser 
lideres ejemplares, fue elegido por sus 
éxitos empresariales, liderazgo comuni- 
tario y dedicación civil. 


Desde la adquisición de su concesion- 
irio Chevrolet & Saab en 1994, Shaw 
1a llevado a su franquisia basada en 
Jenver, a ser reconocida como uno de 
os consecionarios Chevrolet, Buick & 
Jaab de mayor producción y ventas 
'el país. 

elicitaciones, Mike Shaw, ganador del 
»remio Urban Wheel Awards 2002- 
atino más Destacado del Año. 


ta 


vb a 


\\ 
my 


CONGRATULATIONS 


General Motors proudly salutes Mike Shaw, 

President & CEO-Mike Shaw Chevrolet Buick 
Pontiac Saab GMC Truck,—recipient of the 
Outstanding Latino of the Year Award, presented by 
African Americans On Wheels and Latinos On 
Wheels magazines at their 6th Annual Urban Wheel 
Awards ceremony. Mr. Shaw was selected 
for his entrepreneurial success, 
community leadership and civic 
commitment. He stands as an 
example to all who aspire to 
become outstanding leaders. 


Since the acquisition of his 
Chevrolet & Saab dealership in 
1994, Mr Shaw has led his 
Denver-based franchise to 
become one of the top per- 
forming and selling 
Chevrolet, Buick and Saab 
dealerships in the country. 


Congratulations, Mike 
Shaw, recipient of the 
2002 Urban Wheel 
Awards Outstanding 
Latino of the Year. 


By Valerie Menard 


sa citizen of this planet, 
Il believe in taking action. 
l recvele, volunteer and 
l never ate a grape throughout 
the entire United Farm Workers boy- 
| cott. So, when Tread in the October 
2001 issue of Car and Driver that the 
manual transmission was becoming 


l had 
his column, 


obsolete, to do something. 

to a statistic trom Ward's Automotive 
Reports that reveals that 8.7 
of 2000) cars 


with a manual transmission. 


percent 
built 
That fig- 
1996. “We 
are steadily losing contact with the 


and trucks were 


ure was 12.4 percent in 
machine under our buttocks in terms 


of raw driving skill,” he laments. 


Diane Revilla with teacher/writer Valerie Menard 


Brock Yates refers 


The culprit seems to be the lack of 


mterest among vounger drivers As a 
prophet of the stick, 
that 


many people, 


l determined 
had to share my faith with as 
especially the 
Y Generation. | set out to do so by 
teaching, not preaching. 
looked for a member of the Y 
Generation and happily, it didn't take 
long. My first 
CONIA 
decided: 
wsiidid. be 
Diane Revilla, 
1S, daughter 
of my mentor, 
A A a 
Vasquez- 
Revilla, and a 
CMe rat 


Winter 2002 _ 


Gonzalo Garza High School 
Austin, Tex. The aspiring actress 
quickly agreed. When asked 

explain her enthusiasm she said, “My 
Saab that he'll 


give me if learn. None of my friends 


grandfather has an old 


know how to drive a standard so they 
won't be able to borrow it, and boys 
think it’s cool.” 
Affordability 
and necessity 
have been strong 
inducements to 
buying. a car 
with a manual 
transmission. | 
was taught by 
my roommate 
in college out 
of necessity, 
SINGS Tan 
own a car, one 
das bras a 
announced that she was not 
going to be the only driver in the 
household and promptly placed 
me behind the wheel (and clutch) 
of her 1982 Chevrolet Citation. 
Gracids, amiga mia. 
For Diane, the teaching tool 
would be mv husband's 1987 
hatchback. As the 


date of our first lesson approached, 


Honda Civic 


Il thought about Lisa and what a 
gentle teacher she had been. She 
warned me about how the cat 
might react and what it meant. 
For instance, the bucking bron- 
co Meant too much clutch, not 
enough gas. She also warned me 
about hills and when the fateful 


moment came to actually sit 
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ata stoplight 
on an incline, | 
reacted with the 
appropriate 
anxiety. “Don't 
worry,” she said. 
“Even if vou do 
roll into some- 
one, 1s not going 
to cause much 
damage.” 

Diane turned « 
QRO es a 
superb student. 
talked about 
the relationship 
etween the gas 
and clutch and 
vad her slowly 
clease while 


she slowly gave 


twas, er 
She stalled, PA 
Ot carter se. I 


explained “that’s not enough gas” 
so the next time Diane peeled out. 
l also noticed that she managed 
inclines better than flat surfaces. We 
had begun the bucking bronco stage 
with a vengeance. 
We continued the evele of bucking 
and peeling out fora 
while, driving around 
in-circles in the park 
ing dot of the future 
site of the Center for 
Mexican American 
Cultural Arts. Diane 
began to burn rubber 
less and buck less 
but she and I knew 
that she hadn't quite 
mastered first gear. 
Practicing on a slight 
incline, | told her to 
stop. “Let the car roll this time and 
release the clutch slowly,” | said. As 
she did this ] waited for the right 
moment and said, “There, see how the 
car has stopped rolling? That means 
the clutch is engaged. Do “vou feel that?” 
l could see “Eureka” flash across her 
face. Once she knew how to “feel” the 
clutch she knew how to control 
it. Vhat's all it took. We drove for a fea 
more circles and each time, Diane telt 
the clutch and accelerated smooths 


T 
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We still have a few more lessons to 


complete. We've got to venture into 
traffic eventually but Ms. Revilla will 
do well. “It's alot easier than P thought 
it would be,” she said. She may 
consider teaching her friends, but 
only to drive their own cars Il hope 
l have started a charm. reaction, 
To manual enthusiasts evervwhere, 
share vour wisdom and secure this 


automotive experience for future 


generations 


RESUMEN 


If you would like to comment on 
“Saving The Stick," e-mail us at 
Latinosonwheels@aol.com. 
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; Outstanding Latino of the Year 


Hard Work yHOrKS oe 


Mike Shaw’s road E success as owner of General Motors 
dealerships was filled with the usual bumps but most 
important, itwas an open road that led to freedom. 


V 21, after a short stint with a 
large company, Shaw, now 
SS, knew he had an entrepre- 
neur’s drive and ambition. 
Since purchasing it in 1994, his 
Deane Buick, Chevrolet & Saab in 
Denver has been one of GM's top- 


selling dealerships for those brands 
the country 
Shaw's achievements were rec og- 
nized by his selection in January as 
the Outstanding Latino of the Year at 


presented by On Wheels Inc, thed 
latest of numerous other a 
industry, business and co 
munity awards for Y 
leadership and sales skill 


@ A group shot of all represented 
sponsors, which also included 
Platinum Sponsors BMW, 
DaimlerChrysler, Hyundai and 
Jaguar; and Silver Sponsors Ford, 
Ford Minority Dealers, Honda, 
Mitsubishi, Volkswagen and Volvo. 


the sixth annual Urban Wheel Awards d 


pe “ = See: 
¡EH Latinos On Wheels MINI 


After earning a degree in business 
administration at Texas A&M in 
1968, Shaw began graduate studies 
toward an MBA. He worked for a 
cousin who owned a Buick dealership 
in Beaumont, Tex., liked what he saw 
and has been in the auto business since, 
except for two years in the Army, one 
in Vietnam. Today, he has Chevrolet and 

Buick-Saab 
dealer- 


ships in Denver and a Buick 
Pontiac-GMC store in Colorado 


Springs, all with staffs reflecting 
full diversity. @ 


Latinos On Wheels 
Bows in Miami 


Andres Tobar, president 

and publisher of 

Latinos On Wheels magazine, 
proudly launched the premiere 
edition during the South Florida 
International Auto Show. 

The Platinum sponsors 

for the event were 

General Motors and Toyota. 


Andres Tobar (center), Jim 
Farmer, a GMAC vice president 
representing GM (right), and Bill 
Ussery, representing Toyota. 
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Per 


E ACELERA MÁS RÁPIDO QUE EL es Sta 
35 BMW 325i, EL LEXUS IS300 Y f : 

57 EL MERCEDES C320* or life 

i OSTENTA 18 RECORDS DE el Volvo S60 T5. aumentará 


a 
> 


RESISTENCIA Y VELOCIDAD" |a frecuencia con que usa la pista izquierda. 


“247 CABALLOS Y NINGUNO DE 


ELLOS TIENE MIEDO DE CORRER” 
(CAR AND DRIVER) 


i : REVOLVOLUCION PERMANENTE EN VOLVOCARS.COM Y EN EL CONCESIONARIO LOCAL DE VOLVO. 


Volvo Cars of North America se enorgullece en respaldar la campaña “A ponerse el cinturón de seguridad, América” (“Buckle Up America”) 
para promover el uso del cinturón de seguridad en las comunidades afroamericana e hispana. 


IT TAKES MORE THAN 
GOOD INTENTIONS TO WIN 
THIS AWARD THREE TIMES. 


At FORD, we take the business of expanding 
opportunities for minority-owned companies very seriously. 
As a result, we've earned the NMSDC/NMBEIC Corporation 

of the Year Award three times. But the real secret of our 
success ts the network of suppliers who, through their 
professionalism and quality of service, have made doing 
business with them very good business for us. 
Thank you. 


www.fordmsd.com 
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